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MBO Sales & External Brand Guidelines
1. Introduction

This document serves as a visual guide for creating, modifying,
and using the presentation layouts found in the Sales & External
Master PowerPoint Template.

While this is complementary to the Product Brand Guidelines, this
document is designed to be independent and contains information
and examples specific to the Sales template.

The Appendix provides samples of how the Sales & External
Brand Guidelines have been expanded and applied to MBO
Research publications.
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Color Palette
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2. Color Palette

Primary Secondary

#211551 #007F9C

#1E8D65

#352281

#0095B8

#6855B4

#0OB7EO i #5BF3BC
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#FCET72E

H#FFF177

#166FA4

#7ECFFF

#000000

#95243F

#404040

#IFTFTF

#AGAGAG

Backgrounds

#COBCCE

#EAE9F1

#B2DCES8

#ETFAF8

#D9D9D9

#F2F2F2
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2. Color Palette Usage

Primary color palette

Indigo and Teal serve as the primary colors
for MBO Sales & External materials. These
are used as the main colors for all designs and
are often applied as color floods for title and
dividers, primary colors in charts and diagrams,

and as multiplied color floods over photography.

Various lighter shades are available and can be
used to create contrast and depth.

MBO Sales & External Brand Guidelines | 7

Secondary color palette

The secondary color palette should be used
as accents to highlight content, support data
visualization, and emphasize information.

Black and various shades of grey are to be used
for body content. All other colors are permissible
for use as text, granted they are legible. For
instance, do not use yellow text against a white
or light-colored background.

Background color palette

Various layouts within the PowerPoint
template incorporate these lighter shades as
background colors. They can visually divide a
page and help to frame graphics.

In some instances, a combination of these colors

are used on the same layout to create a layering
effect behind diagrams and devices.

@ partners*
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Brand Logo
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3. Brand Logo — Colors & Backgrounds

The full MBO brand logo is designed
to be displayed in colors of indigo,
black or white.

The logo should always be placed
against a solid color background or one
that provides adequate contrast for
maximum readability.

partners: partners: partners:

#211551 #000000 #FFFFFF

partners: MBO JeElgialsleh
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3. Brand Logo — Size, Clear Space & Placement

The logo should have sufficient clear X X |
space around the outer edges away from ‘ 1" or 96px min

other content. The logos size should l l l l

have a minimum width of (1) one inch
wide for print or 96 pixels wide for digital
with a proportionate height. partners ®
Please note illustration at far right is not
physically drawn to scale.

Placement of the logo should always be
above the title and can be in the upper-
left or upper-right when used on the

cover of documents in portrait format. RN Happier, Master Whitepaper

Healthier & or creati
; Cover Page Example Brand Logo in the Sales
‘§ Wealthier 9 P g

For PowerPoint templates which are in | G
landscape format, the logo can be placed '
in the lower-right side of a document.

‘ ct Brand Guidelines, this
‘ and contains information
Iale.

he Sales & External
I applied to MBO
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3. Brand Logo — Improper Usage

Always ensure proper proportions,
colors and placement are applied
when using the MBO brand logo.

m e — -
Examples on this page illustrate improper
usage of the logo from skewed
proportions and color changes, to
incorrect fonts and layouts.

rtners- [ partners:

Stretching proportions example 2 Changing logo proportions

Stretching proportions example 1

PARTNERS® artnhers:

Changing logo fonts Recoloring logo

r
partners: theys.

Placing the logo against textured
backgrounds that reduce readability Rearranging logo elements Placing logo on an angle
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MBO Sales & External Brand Guidelines

4. Typography — Brand Fonts

Georgia and Arial are standard Mac & PC brand fonts when creating
materials within PowerPoint and other Microsoft Office applications.

The following pages include sample layouts and provide guidelines for
the proper use of fonts, sizes and colors.

The complete set of curated templates can be found in the Sales &
External Master PowerPoint Template document.
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4. Typography — Fonts & Colors

Georgia is the main voice for MBO
when working in Microsoft Office
applications. It’s a visually confident,
direct and inviting serif font with soft
curvatures. This is the main reason it’s
been chosen for use in titles and dividers.

Of this font family, only Regular and
Italics should be used.

Arial is a contemporary sans-serif font
with accessible characteristics, making it
well-suited for use in a variety of
applications. The readability in both print
and digital formats provides for great
flexibility which is why it's dedicated to
sub-titles and main body content.

Of this font family, only Regular, Bold,
and ltalics should be used.

MBO Sales & External Brand Guidelines | 14

#000000 #FFFFFF

Georgia Regular | Georgia Italics

#000000 #404040 #TFTFTF

#352281 #007F9C

Arial Regular | Arial Bold | Arial Iltalics

#FFFFFF

m partners®
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4. Typography — Fonts & Colors

Cover slide

Whether using the Indigo or Teal
template, the font sizes should remain
the same.

Title (100% white #FFFFFF)
Georgia Regular 60pt

Sub-Title (100% white #FFFFFF)

Arial Regular 20pt — all caps MBO Sales Cover 1

Date (100% white #FFFFFF)
Arial Regular 14pt — all caps

Add Sub-Title

@ partners
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4. Typography — Fonts & Colors

Table of Contents slide

Whether using the Indigo or Teal . .
template, the font sizes should remain Agenda 1n Indlgo

the same.

Sample agenda title one

Title (100% white #FFFFFF) Sample agenda title two
Georgia Regular 40pt

Section titles (100% white #FFFFFF) Sample agenda title three
Arial Regular 18pt

Sample agenda title four
Sample agenda title five

Sample agenda title six

Private & Confidential | 8
partners
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4. Typography — Fonts & Colors

Divider slides

Whether using the Indigo or Teal
template, the font sizes should remain
the same.

Large divider number (100% white
#FFFFFF)
Georgia Regular 460pt

Small divider title (100% white #FFFFFF)
Arial Regular 18pt

Sample Numbered Dlwder

Main divider titles (100% white #FFFFFF)
Georgia Regular 45pt

Private & Confidential | 14
partners
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MBO Sales & External Brand Guidelines

4. Typography — Fonts & Colors

Divider Quote Slide

Whether against an Indigo or Teal
background, the font sizes should
remain the same.

Main call-out content (100% white #FFFFFF)
Georgia Regular 40pt

Name and attribution
Arial Regular 16pt

First Last, Title / Company

MBO Sales & External Brand Guidelines | 18
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4. Typography — Fonts & Colors

Divider / Call-Out Slide

Whether against an Indigo or Teal
multiplied background, the font sizes
should remain the same.

Main call-out content (100% white #FFFFFF
or value from secondary color palette)
Georgia Regular 40pt

Screenéd'_lphdfo'gfaphy“Baékgfdund for

If using pictograms, please ensure the color is

100% white #FFFFFF call-outs, quotes, and other transitional

content between sections

Private & Confidential | 30
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4. Typography — Fonts & Colors

Main content slides — example 1 of 4

All layouts have been created in the
master slides panel with predesigned
font colors and sizes for consistency.

The following pages illustrate various
samples found within the template.

Small divider title (100% indigo #382281)
Arial Regular 16pt

Main titles (100% black #000000)
Georgia Regular 30pt

Sub-titles (100% black #000000)
Arial Bold 16pt

Main body (100% black #000000)
Arial Regular 16pt / 14pt

MBO Sales & External Brand Guidelines | 20

Click to edit master title style

Full width white background

This template will likely be used most and provides the greatest amount of content space

Private & Confidential | 25
partners
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4. Typography — Fonts & Colors

Main content slides — example 2 of 4

Small divider title (100% indigo #382281)
Arial Regular 16pt

Main titles (100% black #000000)
Georgia Regular 30pt

Column sub-titles (100% black #000000)
Arial Bold 16pt

Opening column paragraph (100% value
from secondary color palette)

Arial Bold 16pt / 14pt

Arial Regular 16pt / 14pt

If using pictograms, please ensure their colors
match the opening column paragraph.

MBO Sales & External Brand Guidelines | 21

Sample content column 3

Three-column white background

Sample content column 1

&

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do

dolore magna aligua.

Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip
ex ea commodo consequat. Duis aute
irure dolor in reprehenderit in voluptate
velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat
non proident, sunt in culpa qui officia
deserunt mollit anim id est laborum.

Private & Confidential | 34

Sample content column 2

=)

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et
dolore magna aligua.

Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip
ex ea commodo conseguat. Duis aute
irure dolor in reprehenderit in voluptate
velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat
non proident, sunt in culpa qui officia
deserunt mollit anim id est laborum.

Sample content column 3
G

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et
dolore magna aligua.

Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip
ex ea commodo consequat. Duis aute
irure dolor in reprehenderit in voluptate
velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat

deserunt mollit anim id est laborum.

m partners
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4. Typography — Fonts & Colors

Main content slides — example 3 of 4

Small divider title (100% indigo #382281)
Arial Regular 16pt

Main titles (100% black #000000)
Georgia Regular 30pt

Sub-titles (100% black #000000)
Arial Bold 16pt

Main body (100% black #000000)
Arial Regular 16pt / 14pt

Data main values (100% black #000000
or 100% white #FFFFFF)
Arial Regular 60pt / 40pt

Data content (100% indigo #382281 or 100%

white #FFFFFF)
Arial Regular 14pt

MBO Sales & External Brand Guidelines | 22

Click to edit master title style

50/50 — grey shading

Click to edit master title style

XX%

Sample label 1 XX%
Sample label 2 XX%

Sample label 3

aligua. Ut enim ad minim veniam.

Private & Confidential | 36

1

XX

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eisumod tempor.

XX

adipiscing elit, sed do eisumod tempor.

m partners

m partners*
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4. Typography — Fonts & Colors

Main content slides — example 4 of 4

Click to edit master title style

50/50 w/ laptop device
Small divider title (100% Indigo #382281)
Arial Regular 16pt

(Click photo icon to upload image)

Main titles (100% black #000000)
Georgia Regular 30pt

Opening paragraph (100% black #000000)
Arial Regular 16pt

Main body (100% black #000000)
Arial Regular 14pt

Private & Confidential | 40

 ut labore et dolore magna aliqua.
n, quis nostrud exercitation ullam

m partners
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Graphics
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5. Graphics

Geometric shapes are used to create layouts that can direct a readers’
attention, visually frame content, serve as a textural backdrop, and even

be used as a graphical layer over photography.

The simplicity of MBO's shapes is powerful. They are part of the visual
DNA. Shapes demonstrate the versatility and adaptability of MBO's
talent and are a fundamental element of the visual system.

MBO Sales & External Brand Guidelines | 25
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5. Graphics

Primary geometric shape

For Sales & External materials, the
primary geometric shapes are triangles
and parallelograms.

Triangles are always positioned at opposite
corners when two or more triangular element
are used on the same page.

Triangles and parallelograms can be placed
over white or branded color backgrounds to
visually frame content which can appear over
or next to these shapes.

MBO Sales & External Brand Guidelines | 26

S\ triangle s triangle
A S

Parallelogram e
(negative space) SN
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5. Graphics

Sample layouts

The triangular and parallelogram shapes
follow the same slanted angle whether
facing one direction or the other.

Layering of these shapes is another method
used to create visual interest on pages that
feature less content such as covers, dividers or
behind devices (example top- and bottom-left).

In some instances, the “negative space”
created by a parallelogram can be colored with
a multiplied effect over photography (example
at bottom-right).

MBO Sales & External Brand Guidelines | 27

Thank you

Kristian Kayner

0: 703-793-6285 | M: 571-442-4900

Workforce Macrotrends

The Great Realization:

Talent is choosing to
work independently

60%

Of firms are actively using direct
sourcing of contingent labor

Go

MBO'’s State of Independence research (12 years
running) showcases great gains in size, choice,
satisfaction, and happiness, as well as growth of women

millennials, and Gen Z in the independent workforce. ' t@ 8 8 %

Of firms are frequently/regularly
using direct sourcing

= 28%

Of labor in enterprises is contingent

jas
choice completely

Qverview

MBO provides a platform
enabling enterprises to access,
engage, and manage

independent talent

& o &

700+ Enterprise 25+ Years 6,000+ Independents
Organizati Experi Actively Billing
Leveraging In the independent On any given day
independent talent economy

$

70% of Talent
are High Earners

‘Who bill more than
$100/ hour

Brivan & Canfidantal | 11

$1B+ Spend

Under Management

On an annualized
basis

O]

Divider / Call-Out Slide
Screened photography background for

call-outs, quotes, and other transitional
content between sections

m partners*
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5. Graphics

Other shapes

While the triangular and parallelogram

shapes serve as the primary graphical

elements, other shapes such as circles
and rectangles are available as part of i o -

the template. These serve a vital role in Sample Generic Round
the creation of charts and tables. Indigo Divider

MBO Sales & External Brand Guidelines | 28
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5. Graphics

Pictograms
Click here to edit master title style Click here to edit master title style
Pictograms Pictograms
A comprehensive collection of s sesons A0 v
pictograms have been Curated and 8 & & & g &= " € # Q @ @ »p 4 O B B & 2 s P ® @& @ ® @ @ @ @ @ @ ¢ @ ® O 0K W0 O L ®
d Ibl th thSI & ® O @ @ @ G @ O ® M & 6 8 4 11 ¥ ¥ 006 £ = @ & ¥ 02 S C 9D & b @ LC ® @ @ € ® # A £ 4
madade avallable witnin the sales Y N T 4 x 1+ 3O % =9 @ B € > 2 4 2 ¢ R vy 9G4 AF AL PN EEDEE
External Master PowerPoint Template. CODOUTTFLONROSPOPO0BBOGB O IR < I A T R PEONOODEO 8O
® ® 0 ® ® & + § © F &£ O O O ® O Y VB AOO N Ll e A T @ T O&8a¢e® 818
FPPAONNRAAIROEEEHEET v BOEEEHd VB8 & N 2 v og e weA B e
B AR O N ® ® ® o D @ {} @ @ & 6 6@ @ NG Y 2 o O St G
. . R R W oA oW v om o ow R B X 0a aga&aaaaodmbD B
The colors of these graphics are fully editable R o
TN . e 0 & 8 R B @ ® & @ 0O @ ® ©@ 0O C =N TR S &
within PowerPoint and offer opportunities to
visually enhance content and data. Sy SO ST o s (& e
Please ensure readability and contrast when
l t- l f . t Click here to edit master title style Click here to edit master title style
selecting colors for pictograms. Pihogriimi Pictograms
EDITOR FILES GRID SECURITY
= F =E E E E E E E = E & ] [ [ ( ( [ ® ® 1 O o & o = T O O o 83 8 92 08 6 & 8’ o] @ @ = @ O
= =z = = BE 8 E = = sl & ® B 0 @B @ B P BB B B B # 38 00 F 0B O 8B B O B O e 8 8 s 4
L =235 T = T T T % 8 B @ B B 5 0 8 0 6 00 E @ @B B B B 0D 28 @& O e
I Y &5 ¢ 3 2 & 0 8% B %8 # 0B8R 006 06 o 2 o @1 fgu e )
@ © ]
- N e T = - A FINANCES MAP 2 068 @ 68 6 68 6 68
U 8 @ o & % B O = = o O
- AR EEeRE § Seee ® @ 00 908 &8s AT QO user
i BB @ B ERE & B %
=N . .
@ © 0 @ @ = g ey ey e e s ®0
IMAGES
RESTAURANT WEATHER
R REEEREERSOR 0DOF YN OW R X Bk EOBOEDOOHOH G
&
P 4 % 8 o e e 12 =

MBO Sales & External Brand Guidelines | 29
partners*



MBO Sales & External Brand Guidelines

Photography
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6. Photography

Photography is used minimally and is limited to the pre-designed
divider and callout slides found within the Sales & External Master

PowerPoint Template.

The following pages illustrate samples of how photography is paired
with brand colors, shapes and devices to create visuals that are

distinctive to MBO.

Additional examples of how these same principles are applied to
Research materials are found in the Appendix.

MBO Sales & External Brand Guidelines | 31
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6. Photography

The “negative space” created by a
parallelogram is colored with a multiplied
effect, creating visual depth and a
suitable backdrop for larger content.

Additional images can be created on an as-
needed basis by engaging a designer and
using the following guidelines:

* Images should strive to communicate a
message to the viewer while also being
supportive of the content.

» Portraits, work settings and environmental
images should evoke an emotional
connection and employ a journalistic
photographic style.

Key words when searching for images:

*  Human (diverse)

* Aspirational and inviting

* Use of technology

* Uncluttered environment

+ Visually interesting

* Real (non-illustrated or augmented)

MBO Sales & External Brand Guidelines | 32

Screened photography background for
call-outs, quotes, and other transitional
content between sections

Divider / Call-Out Slide
Screened photography background for
call-outs, quotes, and other transitional

content between sections

@

Divider / Call-Out Slide
Screened photography background for
call-outs, quotes, and other transitional
content between sections

@

Divider / Call-Out Slide
Screened photography background for
call-outs, quotes, and other transitional
content between sections

m partners*
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6. Photography — MBO Product Shots

MBO Product shots should always be
mocked-up on the latest device(s) and
placed over a white or lighter branded
color background. In these examples, a
lighter combination of colors are used to
create a pattern to frame the devices.

For the purposes of the PowerPoint template,
mobile and laptop devices are shown
separately on different templates.

Please note that only Product- and Research-

related materials use the Museo Slab and
Roboto typefaces.

MBO Sales & External Brand Guidelines | 33

Groups

| Software engineers (777

UX Designers (234)

Accountants (234)

Project managers (234)

Strategists (234)

Developers (234)

Office managers (234)

Copy writers (234)

Javascript developers (234

Frontend developers (234)

-+ New group

\Zonsuhams 234)

ware Engineer

m partners-
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Data Visualization
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7. Data Visualization

Data visualization can provide a simplistic way of communicating
complex information. Charts, tables and infographics can be paired
with content or displayed as standalone graphics.

The following pages provide examples of various pre-built and
editable charts that are available within the Sales & External Master
PowerPoint template.

MBO Sales & External Brand Guidelines | 35
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7. Data Visualization

Data styles

Infographics, charts and data tables
should be presented in a simple and
concise manner, using geometric
shapes to visually support the content.

Please note that these pre-designed templates
serve as a starting point. Custom infographics
can be created when needed by engaging a
team designer.

MBO Sales & External Brand Guidelines | 36

Sample
Content

=

9=
Sample
Content

O.
o

Sample
Content
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7. Data Visualization

XX%
Sample label 1 XX%

Sample label 2
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XX%

Sample label 3

Sample 6

Sample 5

Sample 4

Sample 3

Sample 2

Sample 1

(L

0

50

100 150 200 250 300 350 400 450 500 550 600
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7. Data Visualization

500
450
400
350
300
250
200
150
100

50

Sample 1 Sample 2 Sample 3

500
450
400
350
300
250 —
200
150
100

50

Sample 1 Sample 2 Sample 3
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7. Data Visualization

A
Sample Row Title 1 °
Sample Row Title 2
Sample Row Title 3
Sample Row Title 4 o
Sample Row Title 5

MBO Sales & External Brand Guidelines | 39
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7. Data Visualization

Sample Title

Sample content

Sample Title

Sample content

Sample Title

Sample content

MBO Sales & External Brand Guidelines | 40
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7. Data Visualization

O

~
|
b,
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MBO Sales & External Brand Guidelines
7. Data Visualization

Sample Title Sample Title Sample Title Sample Title Sample Title

Sample content Sample content Sample content Sample content Sample content

MBO Sales & External Brand Guidelines | 42
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Layouts
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8. Layouts

The Sales & External Master PowerPoint Template provides a
variety of pre-designed layouts that maximize space for content and
provide visual ways to organize information.

The following pages highlight some of those pre-designed layouts
which incorporate fonts, content boxes and colors to ensure
consistency across all presentations.

Also featured are templates for the Microsoft Word Master
Whitepaper template and floor display banners.

MBO Sales & External Brand Guidelines | 44
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8. Layouts — PowerPoint

Click to edit master title style

Click to add title Click to edit mastzr title style
Click to add text @® Click to add text
& Click to add text 0 Click to add text
e N e e

¢ Click to add text Click to add text C . Sl
MBO Sales Cover 1 Sample Generic Indigo Divider

@ Click to add text = Click to add text
iAdd Sub-Title |
Lok o acctaie 2 Click to add text 2+ Click to add text

Click to add text £, Click to add text

Privee b Covidenis | 6

::0 (SRS

Click to edit master Gt style

Agenda in Teal

Sample agenda title one

Click icon toadd picture
Sample agenda title two

Sample agenda title three

MBO Sales Cover 2 Click to add title

Sample agenda title four
XX XX XX =

Click to add text Sample supporting Sample supporting Sample supporting
cantent here content here content here

Sample agenda title five

T ————
Click to add date|

@ Clici.< to add t.ex.l ) | XX XX XX Sample agenda fitle six

Sample supporting Sample supporting Sample supporting
content here content here content here

Pitvals B Confdentsl | 5
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8. Layouts — PowerPoin

Clickfoadd text

Sample Generic Round
Indigo Divider

Sample Generic Round
Teal Divider

o0 [

MBO Sales & External Brand Guidelines | 46

(Click to add text

Sample Numbered Divider

Prvaie & Cor el | 15

oo R

Click to edit master title style

Full width white background

This template will likely be used most and provides the greatest amount of content space

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua.

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commado consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui
officia deserunt mollit anim id est laborum.

iste natus error sit vc

{ oluptatem acc 1 dolorern audantit tam rem aperiam, eaque ipsa quae ab
atis et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam ptatem guia voluptas sit aspen r aut odit
uia consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum
quia dolor sit amet, consectetur, adipisci velit, sed quia non numguam eius modi tempora incidunt ut labore et dolore magnam aliquam
quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid ex ea
commeodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae consequatur, vel illum qui
dolorem eum fugiat quo voluptas nulla pariatur.

At vero eos et et justo odio dignissil ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et
uas i pturi sint i idit non provi , similique sunt in culpa qui officia deserunt mollitia animi, id est laborum et
dolorum fuga. Et harum quidem rerum facilis est et expedita distinctio

Pria & Corngmntal | 25
partiers

Click to edit master fitle style

Full width sample timeline template

P ACTVITY HIGHLIGHTS

+Pilot +Launch employee | | ~Assess Phase 2

o +Finalize
Inerews & Ansiyss -Esabisn aprjoct mgang | | AchveDieclory | echnology “Gotact | onA e, Measurs impactof profect
Gaver et ot communcatin caence tndina “Gaabian i | Foodbacinenes | a0, and < Conduct postfaunch

i in Employee DNA. +Buld plans +Vet training ~Madify regarding on and | Interviews

Clarify what is single sign srogram with HR i i i

ondistributod/ manual. - Establish govemance outling proe offboarding actvios

Dec22 — —» Jan23 — > Feb2s —» Marchz3 April 28 May 23

() () ()

P> DECISION POINTS ¢
8D Ten

8D

8D
© +Prapase Phase 1 Approach +Propase «First pss a1 ~Launch Employes DNA record,
o a

£ «Kentify Workstreams & SMES aporeach g eming Tk Pran

£~ Initiate Plan build based on
teedback

Prbals & Corfdonisl | 24

B

Click to edit master title style

Full width white indented
Click to edit master title style

Lorem ipsum dolor sit am
labore et dolore magna al

consectetur adipiscing elit, sed do eiusmod tempor incididunt ut

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
.. commode censequat. Duis aute irure delor in reprehenderit in voluptate velit esse cillum dolore
Pos]t]_on for eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia

deserunt mollit anim id est laborum.
call-outs, charts,
Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque

or graphlcs laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto
beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspematur aut
odit aut fugit, sed quia conseguuntur magni dolores eos qui ratione voluptatem sequi nesciunt.
Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit,
sed guia non numauam eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat
veluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit
laboriosam, nisi ut aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit
qui in ea voluptate velit esse quam nihil moles consequatur, vel illum qui dolorem eum fugiat
quo voluptas nulla pariatur.

Prials & Corfdenisl | 26
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8. Layouts — PowerPoint

Click to edit master fitle style

@

Divider / Call-Out Slide
Screened photography background for
call-outs, quotes, and other transitional

content between sections

Two-column white background

Sample content column 1

©

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua.

Ut enim ad minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliguip ex ea commodo consequat. Duis aute
irure dolor in reprehenderit in voluptate velit esse cillum dolore
eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non
proident, sunt in culpa qui deserunt mollit anim id est
laborum.

Sed ut perspiciatis unde omnis iste natus error sit voluptatem
accusantium doloremque laudantium, totam rem aperiam,
eaque ipsa quae ab illo inventore veritatis et quasi architecto
beatae vitae dicta sunt explicabo. Nemo enim ipsam.

Sample content column 2

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua.

Ut enim ad minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo conseguat. Duis aute
irure dolor in reprehenderit in voluptate velit esse cillum dolore
eu fugiat nulla p: t
proident, sunt in culpa qui officia deserunt mollit anim id est
laborum.

Sed ut perspiciatis unde omnis iste natus error sit voluptatem
accusantium doloremque laudantium, totam rem aperiam,
eaque ipsa gquae ab illo inventore veritatis et quasi architecto
beatae vitae dicta sunt explicabo. Nemo enim ipsam.

Priats & Confdantal | 3

B s

Screened photography background for

call-outs, quotes, and other transitional
content between sections

Click to edit master title style

50/50 — grey shading

Click to edit master title style

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmad tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullameo laboris nisi ut aliquip ex ea commodo conseguat.

XX%
Sample label 1 Xx o

Sample label 2 XX%

Sample label 3

vt cons g it e o dicrs g
abauis haniz o6 e i,

Priete s Gt | 3

0

XX

Lorem ipsum dalor sit amet, consectetur
adipiseing ellt, sed do eisumod tempor.

XX

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eisumod tempor.

XX

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do gisumod tempor.

Click to edit master title style

Four-column white background

Sample content column 1

=

Lorem ipsum dolor sit amet,
do eiusmod tempor incididunt
ut labore et dolore magna.

Utenim ad minim veniam, quis.
nostrud exercitation ullameo
Iaboris nisi ut aliquip ex ea
commodo consequat. Duis aute
irure dolor in reprehenderit in
voluptate velit esse cillum dolore
eu fugiat nulla pariatur, Excepteur
sint occaecat cupidatat non
proident, sunt in culpa qui officia
deserunt mollit anim id est
laborum.

Prvaie & Carigental | 35

Sample content column 2

[CF

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed
do eiusmod tempor incididunt
ut labore et dolore magna.

Ut enim ad minim veniam, quis.
nostrud exercitation ullamco
laboris nisi ut aliquip ex ea
commodo consequat. Duis aute
irure dolor in reprehenderit in
voluptate velit esse cillum dolore
eu fugiat nulla pariatur. Excepteur
sint accaecat eupidatat non
proident, sunt in culpa qui officia
deserunt mollit anim id est
laborum

Sample content column 3

&)

Lorem ipsum dolor sit amet,

ut labore et dolore magna.

Ut gnim ad minim veniam, quis
laboris nisi ut aliquip ex ea
commedo consequat. Duis aute
irure dolor in reprehenderit in
voluptate velit esse cillum dolore
eu fugiat nulla pariatur, Excepteur
sint occaecat cupidatat non
proident, sunt in culpa qui officia
deserunt mollit anim id est
laborum.

Sample content column 4
O+
o

Lorem ipsum dolor sit amet,
consectetur adipi elit, sed
do eiusmod temper incididunt
ut labore et dolore magna.

Ut enim ad minim veniam, quis
nostrud exercitation ullamco
laboris nisi ut aliquip ex ea
commodo consequat. Duis aute
irure dolor in reprehenderit in
voluptate velit esse cillum dolore
eu fugiat nulla pariatur. Excepteur
sint occaecat cupidatat non
proident, sunt in culpa qui officia
deserunt mollit anim id est
laborum.

oo [

Click to edit master title style

50/50 — teal shading

Click to edit master title style

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna.

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aligua.

Sample 1 Sample Sample 3
Sample Row 1 XX% XX% XX%
Sample Row 2 KX% KXY XX%
Sample Row 3 K% X% X%

Prbats & Corfdontsd | 37

XX% XX%

Lorerm ipsum dolor sit Lorem ipsum dalor sit
amel consecielyr elor amet, consscterur etor.

Sample title

(right + click to edit data)

XX%

Lorem ipsum dofor sit
A, SNSRI B50L
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8. Layouts — PowerPoint

Click to edit master title style Click to edit master title style Click to edit master title style

50/50 w/ phone device Sample bar chart w/ table (right + click to edit data) Sample two-column case study

100
(Click photo icon to upload image) o
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed 75 - I(5 Click to edit master title style 69 Click to edit master title style
Q
aliqua. Ut enim ad minim veniam, quis nostrud exercitation 5 o [} Q / Click to add text Click to add text
ullamco laboris nisi ut aliquip ex ea commodo consequat. [°)
I o
25 ]
Ut enim ad minim veniam, quis nostrud exercitation ullameo laboris o 1
nisi ut aliguip ex ea commodo consequat, Duis aute irure dolor in o
reprehenderit in voluptate velit esse cilum dolore eu fugiat nulla 0
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in Jan Feb Mar Ape May Jn Jul Aug Sep oct Nov Dec
culpa qui officia deserunt mollit anim id est laborum.
Lorem fpsum dolor st ameL,conscteta adisscing el sed do . - ) T I B e e T
eiusmod temper incididunt ut labore et dolore magna aliqua. Lorem ipsum dolor sit amet, consectetur adipiscing Lorem ipsum dolor sit amet, consectetur adipiscing
Ut enim ad minim veniam, guis nostrud exercitation ullameo laboris elit, sed do eiusmod tempor incididunt ut. elit, sed do eiusmod tempor incididunt ut.
nisi ut aliquip ex ea commeodo consequal, Click to edit master title style
Utenim ad . nisi ut aliquip ex Ut enim a minim veniam, quis nostrud exercitation ulamco (aboris nis! ut alauip ex
&n commodo consequal, Duis aute inure dolor i reprehendent in voluptate veli esse comr in voluptale yelt: esse
cillum delore eu fugiat nulla pariatur. Excepteur sint occaecal cupidatat non proident, elllum dolore ey fugiat nulla pariatur, Exceptewr sint occaecat cupidatat non protdent,
Sant i il deseratt el s oot beren bbb il eens XX XX XX

Click Io odit mastor lile stylo. Glick to edit master tile style i Click to odit master ille style

P & Cortdontsl | 3 Prvas & Confidsotel | 32 Priae & Corddental | 48
partners: partners partrers

Click to edit master title style Click to edit master title style Click to edit master title style

50/50 w/ laptop device Sample tables Sample three-column case study

(Click photo icon to upload image)

Sample Column 1 Sample Column 2 Sample Column 4 N S | L— S —

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed Sample Row Title 1 25 Click to edit master title style 1 P Click to edit master title style
do eiusmod tempol idunt ut labore et dolore magna L L
aligua. Ut enim ad minim veniam, quis nostrud exercitation Sample Row Title 2 Click to add text Click to add text Click fo add text
ullamco laboris nisi ut aliquip ex ea commodo consequat. Sample Row Title 3

Add Rows As Needed
Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in A B [4 D E F G H
culpa qui officia deserunt mollit anim id est laborum.

Sample Row Title 1 . . . . .
Lorem ipsum dolor sit amet, consectatur adipiscing elit, sed do E
eilusmod tempor incididunt ut labore et dolore magna aliqua. Sample Row Title 2 . s .
Ut enim ad minim veniam, quis nostrud exercitation ullameo laboris S —

ample Row Title . . . . .

nisi ut aliquip ex ea commodo consequat. P Click to edit master title Sly\E

Sample Row Title 4 . . . . .

Sample Row Title 5 il . . XX XX XX

Add Rows As Needed . . . . . i Click 1o edit master tifle style Click to edit master title style i Click to edit master title style

Prcl & Cadontal | 40 Prae & Corfdertal | 43 Frists & Consaonist | 42
partners: partners partiers
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8. Layouts — PowerPoint

‘Click to edit master itle style
Sample four-column diagram

Click to edit master tile style

Click to add body copy | Click to add body copy

@ Sample title for this L) Sample title for this @ Sample title for this Eb Sample title for this
first section second section third section fourth section

IClick to add body copy

Click to add body copy

‘Click to add text | Click to add text

Prva & Cardidartal | 52

Click 1o add text

Click to add text

o0 (RN

Click to edit master title style

Sample three circle process diagram

Click to edit master title style

| Click fayedit master title i bu:':kmmar' title
| e ‘dy'lz = | el Mg =

Click to edit master title style

| Click to edit master titie style

Privads & Gontintis | 58

Click ;‘o'.a‘gymzaléer title
|

Click to edit master fitle style

Click to edit master title style |
Sample two-column indigo boxe

(4> Click to add text

@ Click to add text

Click to add taxt

Click to add text

Click to add text

S —

Click to add text

Click to add text

Click to add text

P snes

Click to edit master title style |

Sample five circle process diagram

Click to edit master fitle style

e
mES IR e T e

Cligk tagditmaster ke 1o oo fian
Cir.":.:d‘. ':ﬁ-}er

o hesifle = s

| Slicktoedit

| mastortitfe style

| Cligk ta@ditmaster
a5 fhwsifle =

Elick toedit

Privee & Comtentst | 52

e
Bk

ick to.adit

master1itié style ma%!&hltﬂ style

Cligk taagdit f I Cl ditmaster
Htrﬂ"gsl:?:a'i‘w i ﬁh sifle =

1z

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud et.

First Last, Title / Company

Prvan & Confidertal | 48

Thank you

AddSub-The =000
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8. Layouts — Word

Whitepaper Template

Implementing the Sales & External
Brand Guidelines, a Microsoft Word
template has also been developed
where shapes, font styles, sizes and
colors have been pre-designed for
ease of use.

Pages have been designed to feature a single-
column of text which maximizing space for
content while also providing flexibility for use of
images, tables and diagrams.

Within the template are instructions on how to
use and modify the document.

MBO Sales & External Brand Guidelines | 50

Mparmers*

Master Whitepaper
Cover Page Example

Management Advancement Program
ey 2023

Table of Contents

1 Irtreduction

Heading 1 Example

MG 2 EXANPLE

Heading 1 Example

Heading 1 Example

Heading 1 Example

Instructions

Ovwerview

Page & Content Formatting

Colors

Graphic Elements

m partners*
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Appendix
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8. Appendix — Other Samples

The following pages illustrate applications of the Sales & External Brand
Guidelines into various MBO Research publications and materials.

While the overall design approach is identical, key modifications were
made to accommodate the needs of these materials for print and digital.

The triangular shapes were adjusted to visually guide readers from one
section to another, journalistic photography is used more prominently
and paired with brand colors in a graphically bold way, and secondary
colors are applied more extensively to aide in the visual storytelling.

MBO Sales & External Brand Guidelines | 52
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8. Research Samples —

Digital
Nomads:
People who embrace

ependent,
enabled life-

m partners

MBO Sales & External Brand Guidelines

Realizing Gains
In a Volatile
Economy

Independent digital content Q
creators are among the

_ fastest-growing self-employment

‘\and independent work segrments.

hapes & Color Floods

Life Goals

Mocs FullTima Indapandants ssy they sre
mastout of e (575, compared
experiencing personsl growth

| 53

Methodology

Independent creators rely
on digital tools and the
internet in their work.
Because of this, they
Teport having strong
technical skills.

Methodology

The rorch el

About MBO Partners®

St i 2z

About MBO Partners®

MBS Parinecis s dep

O ARG T i o R, FEE T i it
ehcpar e ca.

Methodology

Th g 48 e e cerma o h 77 RO P St

o fnkpenderce r drerca = i s ek by o

This s he T2 e v s

us D, L, Fox e
-
gy 901 cu
P A P———

The past few years broadty

y people’s life
aresult, better
e, the abili

to pursue p and even

h

ealth and wellness are taking

top priorities.

The digital nomadism
trend has reached the
size and scale that a wide
variety of organizations
are providing products
and services to assist
digital nomads.
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8. Research S

m partners

Digital

September 2022

Working From The Road

The Aspirations and
Reality for Digital Nomads

20 ard Where they wantis t
I

Eutures, and meecng new peogle

It ot surprising that
nomads report thet being
able totravel when snd

where they want is the top
benefit of being a nomad.

amples — Digital Nomads

@ A urowang supportindustry i aking it easier o be
2 digital romar

@ Fermoie work technelogy and methods continue
toimprore

e hcuge
e colaboration

rteams. Lgital

. WotkinaromtheRaad: T Azaratons aed iy for Dl Neracs

Digital
Normads:

Maost Digital Nomads Plan to
Continue Working This Way

et T
R ——

More Digital Nomads Plan to Travel
Tntemationally in the Coming Year
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at least the possibility, that

becoming a digital nomad is
an achievab al.

[ oarners e e e r—

Digital Nomads

Working from the Road:
The Aspirations and Realtity for Digital Nomads

ad the Repart State of Indepenaence Insights s Digital Nomad Palicy Template

Digital Nomads - people who embrace a location-independent, technology-
enabled lifestyle — have moved from being eccentrics to mainstream in less
than a decade.
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8. Research Samples — State of Independence

Focus on el Being. Enturing Chatlangos. Percentage Using Soclal Media to Find

‘The use of online commerce marketplaces Worki{
(eueh s Etey and Airbnb) by Independents has
also surged. This year, 23% of Independents
said they found eustomers thiough commerce
marketplaces, up from only 9% in 2015 and 2%
inz012.

m partners

Nat suprising, gven the ncreased facus
o both physical &nd mentai neath i the warkplass

2021 20%

athe
reg e s tencea
nce 201,

saying that waking an their own i better
00 said 501 2022, cormpared wit

Happier, SR

Healthier & ©87% Q80% H i o .
Wealthier e R appier,

a:‘;::i:;dzgze;deme \’ - - ] “‘:7 by Healthier
N T & L e & Wealthiéy

Work Today State of Independence
in America 2022

Wore broadly. given the fact thet peaple relate ts,
refer to, eelebrate, snd acknewledge one snother
on Twitter and Linkedin, socisl media s word of
mouthin 2022

-.‘
-

DOWNLOAD THE REPORT

The Side Hustle is

and Growing

Americans in greater
numbers are opting for the
: . . ) flexibility, autonomy,
R S— N — B e control, and balance that

: o - . working independently can

provide.
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8. Research Samples — Life Goals

Introduction

Post-pandemic, people are rethinking how work fits
into their broader life goals

To belter understand these shifts, the 2022 State of Independence
7 workers

are st achieving thelr Mfe goals.

e of worl: e e, and her
eubset of e and cereer

jueness shudy

orings s
0 They ar fild o

erkers n their samp
aurindapardent warker
copulation to ge

Ut Gosls:Evpring The ot Sestsatcn i Destn

MEMBER FIRMS companY MEDIA CENTER suBscrisE conTacT )| SAVED ARTICLES (0)

Life Goals

Exploring The Great Realization In Depth

Download the Repert Sample Link One Sample Link Two Sample Link Three

Tndependert Digital Nomads Score
the Highest at Achieving Life Goals

Incependent Workers Qutperform
Other Workers in Achieving
Life Geals

B

The past few years broadly reset many people’s life clocks, and, as a result,
better work-life balance, the ability to pursue passions, and even health and
wellness are taking center stage as top priorities.
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8. Research Samples — Creator Economy

Creator
Econom

1t New Territ

The Creato

e st e e
Mt

Horaet s ey s mers g

arsemtan tor s b depands
g coss sod v

-

The Challenges
Independent Creators

s i

Independent digital content
creators are among the
fastest-growing self-employment
and independent work segments.

Gosatn corary
S U e 314 e o

They ere & diverse group of full and parttime
solopreneurs and micro-business owners who
manetize their knowledge and skills by ereating
online digitsl content,

sty fourd

et ey i the
AT SCOROTY N TNZ2, 4 & STEAbE 14%

comparsd io

The Nusmber of Independent Creators
Increased 14% in 2022
itbens)

1% INCREESE
NCREASE o )

Defining Independent Creators

‘While there is na standard definition of the
creatar sconomy of crealors, we defined

This nchuces writers, arists, entectaners,

(self-employed. solopreneurs, freelancers etc]
‘whe earn meney by creating and distributing
digital content,

Creato Econumy:Ssking GutHew Tersary

g o

ting onlinedigesl oontent Weidenrified
rough a sries of survey questions about

fyital contons srcation, nd

In thiz MBO State of Independence Research
Brief, we explore the rise and growth of the
creator economy and the attitudes, motivations,
and demagraphics of independant creators who
earn income from making and distributing online
digital contant.

Independent creators rely
on digital tools andthe
internet in their work.
Because of this, they
report having strong
technical skills.

Many Aspire to be Independent Creators

i s i 3 i

Meet the Independent Creators

Host are Part-Time Independent Creators

Sintcm i (355 stz vl

e s it g e S p—

e v b
e cnte toategs e e il of
et Thsen i o pasioe, preetn].
——

a3l g

o i i

[ ——————

D 5 2

Tech Savvy

e

ot technokogy, B0 4% 52 workis
ectelon; users. This co
traditanal smplopess
ers as early echnalogy
et e 2% o

wockers say they s athanced technology users. per

and bean,

of reditional e

the State of indeperdenze.
access, and monetization.
Because sosial media s at the core of o

ereators' businesses, they

‘seven perent of content
their

Oriine Platforms Used for Content Distrinution
by Independent Creators

Cretor Economy: sk g Out New Terscy

Independent creators alsa rely an anline
platforms for content distribution, audiance

“This means hey reed strorg tachnical skl to operate

s the op orine

Independent Creators:
Entrepreneurial, Passionale, and Salisfied

T ——
e saengeh st

& Mainstonctsbtsratin

©83% ©9%
e ©4%

Independent Creators Vatue their Flexibility
and Tifestyle

” W
U pte———
o

S e —
o e o The s and

a7 e AT
it s sm e

o
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7. Layouts — Floor Displays

Physical Banners

Shown here are retractable floor
displays used for in-person events.

Each banner measures 33.5” wide x 807 tall.
Please note that the Museo Slab font has been

used in these executions as the audience and
event were Product focused.

MBO Sales & External Brand Guidelines | 58
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8. Research Samples — Photography

Journalistic Photography

Photography can elevate content,
creating a unique and evocative visual
tone. The following are examples of
images used in the Research materials.

Images should strive to communicate a
message to the viewer while also being
supportive of the content.

Portraits, work settings and environmental
images should evoke an emotional connection
and use a journalistic photographic style.

Key words when searching for images:

* Human (diverse)

* Aspirational and inviting

» Use of technology

* Uncluttered environment

* Visually interesting

* Real (non-illustrated or augmented)

MBO Sales & External Brand Guidelines | 59

Portrait and camera-facing

H
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8. Research Samples — Photography

People and work settings
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8. Research Samples — Photography

Environmental and backgrounds
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