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1. Introduction
MBO Sales & External Brand Guidelines

This document serves as a visual guide for creating, modifying, 
and using the presentation layouts found in the Sales & External 
Master PowerPoint Template. 

While this is complementary to the Product Brand Guidelines, this 
document is designed to be independent and contains information 
and examples specific to the Sales template.

The Appendix provides samples of how the Sales & External 
Brand Guidelines have been expanded and applied to MBO 
Research publications.  
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Color Palette
MBO Sales & External Brand Guidelines
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2. Color Palette
MBO Sales & External Brand Guidelines

#1E8D65

#38C08F

#5BF3BC

#C6B200

#FCE72E

#FFF177

#166FA4

#1E87C5

#7ECFFF

#95243F

#C84060

#FB6387

#211551

#352281 

#6855B4 

#007F9C 

#0095B8 

#00B7E0 

#000000

#EAE9F1

#404040

#7F7F7F

#A6A6A6

#C0BCCE

#E7F4F8

#B2DCE8

#D9D9D9

#F2F2F2

SecondaryPrimary Backgrounds



MBO Sales & External Brand Guidelines   | 7

2. Color Palette Usage

Primary color palette Secondary color palette Background color palette

Indigo and Teal serve as the primary colors 
for MBO Sales & External materials. These 
are used as the main colors for all designs and 
are often applied as color floods for title and 
dividers, primary colors in charts and diagrams, 
and as multiplied color floods over photography.

Various lighter shades are available and can be 
used to create contrast and depth.

The secondary color palette should be used 
as accents to highlight content, support data 
visualization, and emphasize information.

Black and various shades of grey are to be used 
for body content. All other colors are permissible 
for use as text, granted they are legible. For 
instance, do not use yellow text against a white 
or light-colored background.

Various layouts within the PowerPoint 
template incorporate these lighter shades as 
background colors. They can visually divide a 
page and help to frame graphics.

In some instances, a combination of these colors 
are used on the same layout to create a layering 
effect behind diagrams and devices.

MBO Sales & External Brand Guidelines
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Brand Logo
MBO Sales & External Brand Guidelines
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The full MBO brand logo is designed 
to be displayed in colors of indigo, 
black or white.

The logo should always be placed 
against a solid color background or one 
that provides adequate contrast for 
maximum readability.

3. Brand Logo – Colors & Backgrounds
MBO Sales & External Brand Guidelines

#211551 #FFFFFF#000000
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The logo should have sufficient clear 
space around the outer edges away from 
other content. The logos size should 
have a minimum width of (1) one inch 
wide for print or 96 pixels wide for digital 
with a proportionate height.

Please note illustration at far right is not 
physically drawn to scale.

Placement of the logo should always be 
above the title and can be in the upper-
left or upper-right when used on the 
cover of documents in portrait format.

For PowerPoint templates which are in 
landscape format, the logo can be placed 
in the lower-right side of a document.

3. Brand Logo – Size, Clear Space & Placement
MBO Sales & External Brand Guidelines

1” or 96px min
X

X

X

X X
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Always ensure proper proportions, 
colors and placement are applied 
when using the MBO brand logo.

Examples on this page illustrate improper 
usage of the logo from skewed 
proportions and color changes, to 
incorrect fonts and layouts.

3. Brand Logo – Improper Usage
MBO Sales & External Brand Guidelines

PARTNERS®

Stretching proportions example 1 Stretching proportions example 2 Changing logo proportions

Changing logo fonts Recoloring logo

Placing logo on an angleRearranging logo elements
Placing the logo against textured 

backgrounds that reduce readability
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Typography
MBO Sales & External Brand Guidelines
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4. Typography – Brand Fonts
MBO Sales & External Brand Guidelines

Georgia and Arial are standard Mac & PC brand fonts when creating 
materials within PowerPoint and other Microsoft Office applications.

The following pages include sample layouts and provide guidelines for 
the proper use of fonts, sizes and colors.

The complete set of curated templates can be found in the Sales & 
External Master PowerPoint Template document.
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Georgia is the main voice for MBO 
when working in Microsoft Office 
applications. It’s a visually confident, 
direct and inviting serif font with soft 
curvatures. This is the main reason it’s 
been chosen for use in titles and dividers.

Of this font family, only Regular and 
Italics should be used.

4. Typography – Fonts & Colors

#000000

Georgia Regular  |  Georgia Italics

#FFFFFF

#352281 #007F9C 

Arial Regular  |  Arial Bold  |  Arial Italics

#000000 #404040 #7F7F7F #A6A6A6 #FFFFFF

Arial is a contemporary sans-serif font
with accessible characteristics, making it
well-suited for use in a variety of 
applications. The readability in both print 
and digital formats provides for great 
flexibility which is why it’s dedicated to 
sub-titles and main body content.

Of this font family, only Regular, Bold, 
and Italics should be used.

MBO Sales & External Brand Guidelines
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4. Typography – Fonts & Colors

Cover slide

Whether using the Indigo or Teal 
template, the font sizes should remain 
the same. 

Title (100% white #FFFFFF)
Georgia Regular 60pt

Sub-Title (100% white #FFFFFF)
Arial Regular 20pt – all caps

Date (100% white #FFFFFF)
Arial Regular 14pt – all caps

MBO Sales & External Brand Guidelines
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4. Typography – Fonts & Colors
MBO Sales & External Brand Guidelines

Table of Contents slide

Whether using the Indigo or Teal 
template, the font sizes should remain 
the same.

Title (100% white #FFFFFF)
Georgia Regular 40pt

Section titles (100% white #FFFFFF)
Arial Regular 18pt
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4. Typography – Fonts & Colors
MBO Sales & External Brand Guidelines

Divider slides

Whether using the Indigo or Teal 
template, the font sizes should remain 
the same.

Large divider number (100% white 
#FFFFFF)
Georgia Regular 460pt

Small divider title (100% white #FFFFFF)
Arial Regular 18pt

Main divider titles (100% white #FFFFFF)
Georgia Regular 45pt
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4. Typography – Fonts & Colors
MBO Sales & External Brand Guidelines

Divider Quote Slide

Whether against an Indigo or Teal 
background, the font sizes should 
remain the same. 

Main call-out content (100% white #FFFFFF) 
Georgia Regular 40pt

Name and attribution
Arial Regular 16pt
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4. Typography – Fonts & Colors
MBO Sales & External Brand Guidelines

Divider / Call-Out Slide

Whether against an Indigo or Teal 
multiplied background, the font sizes 
should remain the same. 

Main call-out content (100% white #FFFFFF 
or value from secondary color palette) 
Georgia Regular 40pt

If using pictograms, please ensure the color is 
100% white #FFFFFF.
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4. Typography – Fonts & Colors
MBO Sales & External Brand Guidelines

Main content slides – example 1 of 4

All layouts have been created in the 
master slides panel with predesigned 
font colors and sizes for consistency.

The following pages illustrate various 
samples found within the template.

Small divider title (100% indigo #382281)
Arial Regular 16pt

Main titles (100% black #000000)
Georgia Regular 30pt

Sub-titles (100% black #000000)
Arial Bold 16pt

Main body (100% black #000000)
Arial Regular 16pt / 14pt
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4. Typography – Fonts & Colors
MBO Sales & External Brand Guidelines

Main content slides – example 2 of 4

Small divider title (100% indigo #382281)
Arial Regular 16pt

Main titles (100% black #000000)
Georgia Regular 30pt

Column sub-titles (100% black #000000)
Arial Bold 16pt

Opening column paragraph (100% value 
from secondary color palette)
Arial Bold 16pt / 14pt
Arial Regular 16pt / 14pt

If using pictograms, please ensure their colors 
match the opening column paragraph.
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4. Typography – Fonts & Colors
MBO Sales & External Brand Guidelines

Main content slides – example 3 of 4

Small divider title (100% indigo #382281)
Arial Regular 16pt

Main titles (100% black #000000)
Georgia Regular 30pt

Sub-titles (100% black #000000)
Arial Bold 16pt

Main body (100% black #000000)
Arial Regular 16pt / 14pt

Data main values (100% black #000000 
or 100% white #FFFFFF)
Arial Regular 60pt / 40pt

Data content (100% indigo #382281 or 100% 
white #FFFFFF)
Arial Regular 14pt
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4. Typography – Fonts & Colors
MBO Sales & External Brand Guidelines

Main content slides – example 4 of 4

Small divider title (100% Indigo #382281)
Arial Regular 16pt

Main titles (100% black #000000)
Georgia Regular 30pt

Opening paragraph (100% black #000000)
Arial Regular 16pt

Main body (100% black #000000)
Arial Regular 14pt
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Graphics
MBO Sales & External Brand Guidelines
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5. Graphics
MBO Sales & External Brand Guidelines

Geometric shapes are used to create layouts that can direct a readers’ 
attention, visually frame content, serve as a textural backdrop, and even 
be used as a graphical layer over photography.

The simplicity of MBO's shapes is powerful. They are part of the visual 
DNA. Shapes demonstrate the versatility and adaptability of MBO’s 
talent and are a fundamental element of the visual system.
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5. Graphics
MBO Sales & External Brand Guidelines

Primary geometric shape

For Sales & External materials, the 
primary geometric shapes are triangles 
and parallelograms. 

Triangles are always positioned at opposite 
corners when two or more triangular element 
are used on the same page.

Triangles and parallelograms can be placed 
over white or branded color backgrounds to 
visually frame content which can appear over 
or next to these shapes.

triangle

Parallelogram
(negative space)

triangle

triangle
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5. Graphics
MBO Sales & External Brand Guidelines

Sample layouts

The triangular and parallelogram shapes 
follow the same slanted angle whether 
facing one direction or the other. 

Layering of these shapes is another method 
used to create visual interest on pages that 
feature less content such as covers, dividers or 
behind devices (example top- and bottom-left).

In some instances, the “negative space” 
created by a parallelogram can be colored with 
a multiplied effect over photography (example 
at bottom-right).
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5. Graphics
MBO Sales & External Brand Guidelines

Other shapes

While the triangular and parallelogram 
shapes serve as the primary graphical 
elements, other shapes such as circles 
and rectangles are available as part of 
the template. These serve a vital role in 
the creation of charts and tables.
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5. Graphics
MBO Sales & External Brand Guidelines

Pictograms

A comprehensive collection of 
pictograms have been curated and 
made available within the Sales & 
External Master PowerPoint Template.

The colors of these graphics are fully editable 
within PowerPoint and offer opportunities to 
visually enhance content and data.

Please ensure readability and contrast when 
selecting colors for pictograms.
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Photography
MBO Sales & External Brand Guidelines
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6. Photography
MBO Sales & External Brand Guidelines

Photography is used minimally and is limited to the pre-designed 
divider and callout slides found within the Sales & External Master 
PowerPoint Template. 

The following pages illustrate samples of how photography is paired 
with brand colors, shapes and devices to create visuals that are 
distinctive to MBO.

Additional examples of how these same principles are applied to 
Research materials are found in the Appendix.
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6. Photography
MBO Sales & External Brand Guidelines

The “negative space” created by a 
parallelogram is colored with a multiplied 
effect, creating visual depth and a 
suitable backdrop for larger content.

Additional images can be created on an as-
needed basis by engaging a designer and 
using the following guidelines:

• Images should strive to communicate a 
message to the viewer while also being 
supportive of the content.

• Portraits, work settings and environmental 
images should evoke an emotional 
connection and employ a journalistic 
photographic style.

Key words when searching for images:

• Human (diverse) 
• Aspirational and inviting
• Use of technology
• Uncluttered environment
• Visually interesting
• Real (non-illustrated or augmented)
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6. Photography – MBO Product Shots
MBO Sales & External Brand Guidelines

MBO Product shots should always be 
mocked-up on the latest device(s) and 
placed over a white or lighter branded 
color background. In these examples, a 
lighter combination of colors are used to 
create a pattern to frame the devices.

For the purposes of the PowerPoint template, 
mobile and laptop devices are shown 
separately on different templates.

Please note that only Product- and Research-
related materials use the Museo Slab and 
Roboto typefaces.
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Data Visualization
MBO Sales & External Brand Guidelines
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7. Data Visualization
MBO Sales & External Brand Guidelines

Data visualization can provide a simplistic way of communicating 
complex information. Charts, tables and infographics can be paired 
with content or displayed as standalone graphics.

The following pages provide examples of various pre-built and 
editable charts that are available within the Sales & External Master 
PowerPoint template.
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7. Data Visualization
MBO Sales & External Brand Guidelines

Data styles

Infographics, charts and data tables 
should be presented in a simple and 
concise manner, using geometric 
shapes to visually support the content.

Please note that these pre-designed templates 
serve as a starting point. Custom infographics 
can be created when needed by engaging a 
team designer. XX%

Sample
Content

Sample
Content

Sample
Content
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7. Data Visualization
MBO Sales & External Brand Guidelines

XX%
Sample label 1 XX%

Sample label 2 XX%
Sample label 3

0 50 100 150 200 250 300 350 400 450 500 550 600

Sample 1

Sample 2

Sample 3

Sample 4

Sample 5

Sample 6
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7. Data Visualization
MBO Sales & External Brand Guidelines

0
50

100
150
200
250
300
350
400
450
500

Sample 1 Sample 2 Sample 3

0
50

100
150
200
250
300
350
400
450
500

Sample 1 Sample 2 Sample 3
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7. Data Visualization
MBO Sales & External Brand Guidelines

A B C D E F G H

Sample Row Title 1 • • • • •
Sample Row Title 2 • • •
Sample Row Title 3 • • • • •
Sample Row Title 4 • • • • •
Sample Row Title 5 • • •
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7. Data Visualization
MBO Sales & External Brand Guidelines

Sample Title
Sample content

Sample Title
Sample content

Sample Title
Sample content

XX%

XX%

XX%
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7. Data Visualization
MBO Sales & External Brand Guidelines
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7. Data Visualization
MBO Sales & External Brand Guidelines

Sample Title
Sample content

Sample Title
Sample content

Sample Title
Sample content

Sample Title
Sample content

Sample Title
Sample content
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Layouts
MBO Sales & External Brand Guidelines
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8. Layouts
MBO Sales & External Brand Guidelines

The Sales & External Master PowerPoint Template provides a 
variety of pre-designed layouts that maximize space for content and 
provide visual ways to organize information.

The following pages highlight some of those pre-designed layouts 
which incorporate fonts, content boxes and colors to ensure 
consistency across all presentations.

Also featured are templates for the Microsoft Word Master 
Whitepaper template and floor display banners.
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8. Layouts – PowerPoint
MBO Sales & External Brand Guidelines
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8. Layouts – PowerPoint
MBO Sales & External Brand Guidelines
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8. Layouts – PowerPoint
MBO Sales & External Brand Guidelines
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8. Layouts – PowerPoint
MBO Sales & External Brand Guidelines
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8. Layouts – PowerPoint
MBO Sales & External Brand Guidelines
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8. Layouts – Word
MBO Sales & External Brand Guidelines

Whitepaper Template

Implementing the Sales & External 
Brand Guidelines, a Microsoft Word 
template has also been developed 
where shapes, font styles, sizes and 
colors have been pre-designed for 
ease of use.

Pages have been designed to feature a single-
column of text which maximizing space for 
content while also providing flexibility for use of 
images, tables and diagrams. 

Within the template are instructions on how to 
use and modify the document.
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Appendix
MBO Sales & External Brand Guidelines
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8. Appendix – Other Samples
MBO Sales & External Brand Guidelines

The following pages illustrate applications of the Sales & External Brand 
Guidelines into various MBO Research publications and materials.

While the overall design approach is identical, key modifications were 
made to accommodate the needs of these materials for print and digital. 

The triangular shapes were adjusted to visually guide readers from one 
section to another, journalistic photography is used more prominently 
and paired with brand colors in a graphically bold way, and secondary 
colors are applied more extensively to aide in the visual storytelling.  
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8. Research Samples – Shapes & Color Floods
MBO Sales & External Brand Guidelines
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8. Research Samples – Digital Nomads
MBO Sales & External Brand Guidelines
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8. Research Samples – State of Independence
MBO Sales & External Brand Guidelines
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8. Research Samples – Life Goals
MBO Sales & External Brand Guidelines
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8. Research Samples – Creator Economy
MBO Sales & External Brand Guidelines



MBO Sales & External Brand Guidelines   | 58

7. Layouts – Floor Displays
MBO Sales & External Brand Guidelines

Physical Banners

Shown here are retractable floor 
displays used for in-person events. 

Each banner measures 33.5” wide x 80” tall.

Please note that the Museo Slab font has been 
used in these executions as the audience and 
event were Product focused.
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8. Research Samples – Photography
MBO Sales & External Brand Guidelines

Journalistic Photography

Photography can elevate content, 
creating a unique and evocative visual 
tone. The following are examples of 
images used in the Research materials.

Images should strive to communicate a 
message to the viewer while also being 
supportive of the content.

Portraits, work settings and environmental 
images should evoke an emotional connection 
and use a journalistic photographic style.

Key words when searching for images:

• Human (diverse) 
• Aspirational and inviting
• Use of technology
• Uncluttered environment
• Visually interesting
• Real (non-illustrated or augmented)

Portrait and camera-facing
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8. Research Samples – Photography
MBO Sales & External Brand Guidelines

People and work settings
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8. Research Samples – Photography
MBO Sales & External Brand Guidelines

Environmental and backgrounds
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